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Location
Community ————— EBI* Area
X Y

Anaheim 11.9  29.4 4.02 43.5
Brea** 12.6 35.0 0.58 10.3
Buena Park 7.7 32.2 1.00 10.8
Costa Mesa 10.5 16.8 1.64 15.8
Cypress 4.2 28.0 0.81 6.3
Dana Point** 23.1 4.55 0.98 6.2
Fountain Valley 9.8 21.0 1.02 9.7
Fullerton 11.2  32.2 1.97 22.1
Garden Grove 10.5 25.2 1.84 17.0
Huntington Beach 7.0 18.2 3.8 28.0
Irvine 16.8 18.2 2.85 42.8
La Habra 9.8 36.4 0.80 7.05
La Palma** 4.9 30.8 0.22 1.7
Laguna Beach** 19.6 9.8 0.67 5.6
Laguna Niguel 22.4 9.8 1.52 13.87
Los Alamitos** 3.5 27.3 0.21 2.25
Mission Viejo 25.9  14.0 2.06 16.0
Newport Beach 11.2  15.4 2.77 15.7
Orange 15.4 26.6 1.98 22.6
Placentia 14.7 32.2 0.7 6.7
San Clemente 28.7 2.1 0.98 19.5
San Juan Capistrano** 25.9 .0 0.75 13.49
Santa Ana 14.7 23.8 2.98 27.3
Seal Beach** 1.4 23.1 0.46 10.7
Stanton** 7.7 271.3  0.39 3.1
Tustin 16.8 23.8 1.02 10.2
Westminster 7.0 24.5 1.12 10.9
Yorba Linda 17.5  32.9 1.42 18.0

LS AT (10 8 FIVHAL), Sales and Marketing
Management, August, 1997.
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5 L 1998 4F i Orange County Business Jour-
nal Book of Lists * 5 & 72, KEWIZI 05 26D
av BTy =2HERENTW LY, £D9 b,
WHEFEY gy B 7E—NTHL, INHEDE—IL
D7 1E, Thomas Guide 7» SHEE L 72 (R2 %2

23 2=2F 4 —2OWT

\\\\\

ZOFBITH BRI -7 )y PR 2 I 2=
T4 —DEBETCELELZLDTH B,

FL VWD 28D I 22T 4 =D& & N
Drezner and Guyse (1999) 228 & 72, b d
Thomas Guide % H\» ’Cﬁé"iﬁ L7230 ThH 5.

ZOBITIE, MRS X 2RO BRI 2 FER 72
wb@éﬁﬁ%f»@%ﬁqmt,1#25m%?
NAF(d)=d*®) TH 5,

Excel DA 7'V y B — PRI IZETFTTH D, i
HAVIEC X 5 Excel Dffivy F ORI DT,
Drezner and Drezner (1998) #&WBHZ &, 7,

HEJBEE®G) 2 M I EA ez R rSaT b, o
LICIE, F2: 0212H 5RMDNFHERSINEHWS
T2, Vos—it, COMBEEZHEHRDL, DL

EDEKIIG2: 02TH5 (F2i2H 5 South Coast
Plaza /P3RS HIE 1 TH Y, BHE T W), 2
DRFEN 2B TR RISH 2 LI TRD &1

2 FLVHDO WDy 3 v B2 TE =L EF DR

Inferred Attractiveness

Location Sales* Survey Rating
Shopping Mall’s Name .
x v Mil.$ N Mean g F(d)*  F(d)**

South Coast Plaza 14.3 19.4 904.0 236 4.57 0.033 3.629 3.970
Fashion Island 15.3 14.2 366.0 184 4.25 0.046 1.989 2.279
Brea Mall 14.1 32.3 343.9 203 4.05 0.040 0.872 0.686
Main Place 15.3 25.9 275.0 199 4.02 0.045 0.748 0.666
Westminster Mall 6.0 23.4 208.0 154 3.80 0.061 0.698 0.647
Laguna Hills Mall 23.9 13.8 154 .4 61 3.58 0.105 0.601 0.498
Mission Viejo Mall 26.1 9.9 122.9 54 3.28 0.118 0.484 0.382
Huntington Beach Mall 7.0 22.3 99.7 99 3.22 0.092 0.325 0.305
Mall of Orange 16.2 28.1 98.7 90 3.07 0.101 0.330 0.309
Buena Park Mall 7.9 29.2 123.7 98 3.05 0.101 0.324 0.256
*Orange County Business Journal, Book of Lists (1998).
R(d) =d? F3(d)=d*°
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x3

The Excel Spread Sheet

A B C D E F G H I J K L M N 0
1 S.C. | Brea | Main | Fash. | West. | Lagu. [Buena| Miss. | Oran. | Hunt.
2 1 1 1 1 1 1 1 1 1 1
3 14.3] 14.1| 15.3| 15.3{ 6.0} 23.9] 7.9] 26.1|16.2| 7.0
4 19.4| 32.3| 25.9| 14.2| 23.4| 13.8| 29.2| 9.9} 28.1|22.3
5 904.0|343.9|275.0|366.0|208.0|154.4(123.7(122.9| 98.7 | 99.7
6 | City x y B.P. | Area
7 | Anaheim 11.9 | 29.4 | 4.02 43.50
8 | Brea 12.6 | 35.0 | 0.58 |10.30
9 | Buena Park 7.7132.2]1.00|10.80
10 | Costa Mesa 10.5 | 16.8 | 1.64 |15.80
11 | Cypress 4.2 128.010.81| 6.30
12 | Dana Point 23.1] 4.6 0.98] 6.20
13 | Fountain Valley | 9.8 | 21.0 | 1.02 | 9.70
14 | Fullerton 11.2 1 32.2 | 1.97 {22.10
15 | Garden Grove | 10.5 | 25.2 | 1.84 |17.00
16 | Huntington B. | 7.0 | 18.2 | 3.89 |28.00
17 | Irvine 16.8 | 18.2 1 2.85 | 42.80
18 | La Habra 9.8 (36.4]0.74| 7.05
19 | La Palma 4.9130.8]0.22| 1.70
20 | Laguna Beach | 19.6 | 9.8 | 0.67 | 5.60
21 | Laguna Nigel | 22.4 | 9.8 | 1.52 |13.87
22 | Los Alamitos 3.5(27.310.21| 2.25
23 | Mission Viejo | 25.9 | 14.0 | 2.06 [16.00
24 | Newport Beach | 11.2 | 15.4 | 2.77 [15.70
25 | Orange 15.4 | 26.6 | 1.98 |22.60
26 | Placentia 14.7 132.210.74 | 6.70
27 | San Clemente | 28.7 | 2.1 0.98 {19.50
28 | San Juan Capis. | 25.9 | 7.0 | 0.75 |13.49
29 | Santa Ana 14.7 1 20.8 | 2,98 |27.30
30 | Seal Beach 1.4123.10.46 |{10.70
31 | Stanton 7.7127.310.39| 3.10
31 | Tustin 16.8 | 23.8 | 1.02 {10.20
32 | Westminster 7.0 124.5)1.12 |110.90
33 | Yorba Linda 17.5 1 32.9 | 1.42 |18.00
2000 4F 9 A % 0 (29) 449
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